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Food Network is Canada’s favourite destination for entertaining and 
inspiring food-related experiences. From engaging, passionate chefs to 
dramatic culinary competitions and behind-the-scenes access to the food 
industry, Food Network serves up an appetizing schedule showcasing 
ne t wor k popular programs from Canada and around the world. 
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In this brand new series, famed cake ‘Ace’ Duff Goldman leaves his 
bakery behind and takes a sweet road trip on a mission to find the best 
desserts in America, from baked Alaska to Boston cream pie. Duff goes 
to the locals of each city to find out where they eat when they've got 

a sugar craving and then meets the people behind the nation’s best 
desserts, getting the scoop on the history of the recipe and the behind- 
the-scenes magic of how it is made. 


The only thing more popular than the Jersey Shore beach in New 
Jersey are the cookies at Crazy Susan’s Cookie Company. There’s never 
a dull moment at the cookie jar with this loving, squabbling, multi- 
generational family. Sisters Susan and Linda try to keep everything 
running smoothly — but with lines out the door, phones ringing off the 
hook, and family members who create more problems than solutions, 


they'll need to work their tails off to keep these cookies from crumbling. 
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There's no doubt about it, Crave host Troy Johnson is obsessed with 
food. As a food critic and journalist in San Diego, he is constantly 
surrounded by culinary wonders. He'll travel anywhere and try anything 
in pursuit of a new gastronomic passion. Troy's expeditions shed light on 
how a particular dish or trend started, how it's made, the science behind 
it, and even the loyal people who are nuts about the flavour — just like 
him. Troy doesn't stop until he fully uncovers every one of his newest 
food obsessions. 


For chefs Aarón Sanchez (Chefs vs. City) and Roger Mooking (Everyday 
Exotic), Heat Seekers is a tongue-testing odyssey to discover the most 
deliciously spicy food across the country — and to figure out why these 
dishes are so fun to eat. They discover the secrets of spicy dishes of all 
kinds — from Mexican to Korean to Indian cuisine — and then subject 
themselves to a test of who can handle the heat. The results are either 
tears of laughter or tears of pain — usually both. 
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Jesse Palmer, Laura Calder 
In this new competitive reality series, everyday 
Canadians with extraordinary recipes battle for the once- 
in-a-lifetime opportunity to have their recipe chosen 
as the next President's Choice® sensation. Hosted by 
former The Bachelor star Jesse Palmer, the competition 
is judged by a panel of experts including Laura 
Calder (French Food at Home). Each week, a series of 
challenges determines the winner in one of seven food 
categories and that recipe will be featured on store 
shelves. On the season finale, Canadian viewers vote 
for the best of the best and the grand prize of $250,000 
is awarded to one Canadian home cook who will go 
from... Recipe to Riches! 


Robert Irvine 


Jamie Oliver 

If you love food and have hungry mouths 
to feed when you get home after a long 
day, then allow Jamie to introduce you to 
a revolutionary way of cooking. In Jamie's 
Meals in Minutes, he'll show you how to 
make a complete meal in the time you'd 
normally spend on one dish. Jamie's style 
of cooking is all about using every minute 
wisely, having fun and reclaiming your 
kitchen for the job it was meant for. Once 
you start cooking this way, you'll never 
look back. 


Alton Brown 


After combating countless “impossible dinners,” 
Chef Robert Irvine faces a daunting new challenge: 
Save America’s most desperate restaurants from 
impending failure in just two days with only 
$10,000. In this series, Robert uses creativity and 
resourcefulness along with a lot of muscle in his 
fight to rescue these restaurants and 
give hope to the owners and their 
employees. To ensure a packed 
house for the grand re-opening 
at the end of day two, Robert 
hits the streets to tell the 
community about the 
improved restaurant. Will 
the ruthless schedule, tight 
budget and ambitious 
task overcome Robert's 
lofty goals, or will this tall 
order result in restaurant 
triumph? 


Restaurant: Impossible 


Ten of the best chefs test their speed, artistry and creativity as they 
compete to join the most elite culinary society: the Iron Chefs. This 
season's competitors include Canada’s own Chuck Hughes and other 
Food Network favourites — Robert Irvine, Anne Burrell and Marcus 
Samuelsson. 


Tyler Florence 
This series pits eight teams — representing the country’s best food 
trucks — against each other to hit the road and cook their way across 
America. Each week, the teams that sell the most food race on to the 
next episode. The losing team drives home. In the end, one food truck 
remains, and the team behind the wheel and the grill wins the $50,000 
grand prize. 


Eat St. is a lip-smacking celebration of North America’s tastiest, 
messiest, and most irresistible street food. From Tijuana-style tacos 
served out of an Airstream trailer to pizzas baked in a brick oven on 
wheels, classic dogs with all the fixin’s and sirloin burgers slathered in 
bacon jam (yes, bacon jam!), food cart fare is the hottest trend going. 
The stars of the show are the vendors — mavericks with creative takes 
on mobile meals and inspiring stories to tell. Seeking out the very best 
curbside eats, Eat St. is your grease-stained roadmap to the ultimate 
street food experience. 


~ 484,000 Unique Visitors/ 
month - up 36% YoY 


- 5.6 million Page Views 


_ 7.9 average minutes per 
visitor 

~ 780,000 Video Views; 
up 55% YoY 


~ Over 40% of the audience 
is F25-54, indexing 155 vs. 
the online population 


~ Over 750,000 downloads 
for Foodnetwork.ca’s 


mobile apps for iPhone, 
Blackberry and Nokia 


~ With more than 1.4 
million Page Views since 
April, Topchefcanada.ca 
is a smashing success — 
exceeding traffic and video 
targets! 


Food Network iPhone app 


Source: Unique Visitors, Video and Profile 
data comScore Inc. Media Metrix. Page Views 
Omniture SiteCatalyst. All data March-May 
2011 average. 

Mobile data Google Analytics, 
iTunesConnect for iPhone, Polar Mobile for 
Blackberry and Wigifacts for Nokia.. Mobile 
data as of June 2011. 
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new seasons continued 


Corbin Tomaszeski, Anthea Turner 
Dinner Party Wars invites you to enjoy an hour of wining, dining and undermining 
as three couples go head-to-head in a ruthless, no-holds-barred dinner party 
competition. Hidden cameras capture every detail as testy quests come to blows 
and taste buds are either tickled or tortured. As the battle rages on in the dining 
room, expert hosts Corbin and Anthea rate each dinner party, share a wealth of 
culinary and etiquette tips, and determine the winners. 


Ted Allen 
Chopped is all about skill, soeed and ingenuity where four up-and-coming chefs 
compete before a panel of three expert judges, taking everyday items and 
turning them into an extraordinary three-course meal. Course by course, the 
chefs will be “chopped” from the competition until only one winner remains. The 
challenge? They have seconds to plan and 30 minutes to cook an amazing course 
with the basket of mystery ingredients given to them moments before the clock 


Chuck Hughes 
Chuck's back in his best season yet, featuring sizzling recipes, colourful 
characters and a rockin’ soundtrack. Join Chuck as he cooks his way 
through his day off, whether it's catering the artists’ area at the Osheaga 
Music Festival or an amazing “thank you” meal for the hospital staff that 


starts. Who will make the cut? Who will be Chopped? helped him through a broken ankle! 
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Audience Profile 


% of A18+ AMA, English Canada 
BBM Canada PPM Data M-Su 2a-2a (Jan3-May29/11) 41 53 23 41 41 


Total TV 
Food Network I 


48 


Male 
Female 
18-34 
18-49 
25-54 

Work 30+ [Es 
hours 

HH Income z 

$100K+ E 

HH Size 3+ 


e Spend their time online downloading music (123), playing online e Spend $7500+ on home repairs/renovations (115) and $1000+ on 


games (121), social networking (123) and making purchases (121) furniture (111) 

e Invest in RRIF’s (133), Canada Savings Bonds (136), term deposits/ © Own a cottage or recreation property (136) and luxury vehicles 
GIC'’s (119) and have personal loans (120) (car 144, SUV 171) 

e Enjoy fine dining (123), wine (145) 4+ in the past week and use e Go to the movies 1+ times (127), visit art galleries (123), historical 
food as a personal reward (123) sites (125), national/provincial parks (117) and play golf (113) 


Visit a spa (day 126, overnight 140), use massage therapy (129) 
and use herbal or homeopathic remedies (125) 


Source: Fall’10 BBM Extended Diary Data, A18-54, English Canada, % composition indexed to TV population, M-Su 6a-2a 


e Top 10 specialty network against core female target groups 
e Experienced an 8-9% audience growth over Spr'10 against F18-49/F25-54 demos 


e Top Chef Canada (series premiere: April 11, 2011) premiered with 381,700 total viewers 
making it the highest-rated Canadian original premiere in the channel's history 


e Top Chef Canada was the network's #1 program, followed by fan favourites, Diners, 
Drive-ins & Dives and Chopped 


Source: BBM Canada PPM Data, Total Canada, Spr’11 STD (Jan3-May29/1 1) 
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